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摘  要 
    上个世纪末，互联网的出现一方面创造了一个以信息交换为媒介的商务模
式，另一方面又催生了国际电子商务这一新型国际贸易运行机制。国际电子商
务给国际贸易带来了崭新的运作模式，其提高贸易效益， 终改善了全球的资



















































   In the late last century，a new business mode is created by internet in which the 
information functions as the intermediary; international e-commerce shows as a 
brand new trade mechanism. A new operation mode emerges in international trade 
by e-commerce, which improves the efficiency of trade and resource allocation. It is 
e-commerce that becomes to the major mode of international trade and the growth 
pole of world economy.  
    The traditional trade theory considers that a competitive strength of a nation 
depends on the natural production elements; hence the essential point to obtain the 
interests of international trade is the static competitive strength. However, in the 
information era, in which information economy arises, information has been the 
most important production elements. The core competition of international trade has 
turns to be the capability that utilizing the competitive strength, brought from 
information, to allocate the production elements. In so saying, a nation should 
rebuild its competitive strength within the dynamic process that the one is 
developing.  
    In the purpose to boost the continual improvement and development of external 
trade, this dissertation aims to explore how to increase the competitive strength of 
external trade in China. This paper angles from the research external trade in China 
of international e-commerce circumstances.   
    The structions of this paper is as follows: 
    Chapter 1 is the introduction, which summarize the theories of e-commerce, 
competitive strength and the backgroud and influence of internatinal e-commerce. 
    Chapter 2 clarifies the development of international e-commerce. 
Chapter 3 discusses problems of external trade in China within the way of 
international e-commerce. With the comparison to the external trade advantage of 















analyzed from four aspects as below: the structural inferiority of our export products; 
the imperfection of our infrastructure and environment; ever-growing trade 
protection; the lag of collaboration platform to the international e-commerce scene. 
    Chapter 4 explores how to improve the competitive strength of external trade in 
China within the international e-commerce. 
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